THE GROUP
PROJECTS
ARE
COMING...
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No Drama Please



In accomplishing these projects, each student will:
® Gather facts, background and context.
Gather video, audio and stills, as well as conduct on-camera interviews.
Edit video, interviews and stills.
Write text articles.
Create headlines, subheadings and captions.
Copy edit material for the group.
Harness social media for reporting purposes.
Use multimedia tools for storytelling.
Post completed stories and elements with instructor approval.

During the Final Group Project phase of the course, instructors will each be responsible for a student group.
Each group will have specific reporting and production goals for their projects. The instructors will lead
workshops and provide feedback and guidance during this phase. Instructors will float between teams as
needed. Some workshops may involve the entire class. Ultimately, instructors will be involved with every
group as they edit and critique work within their areas of expertise (text, video/audio, digital).

Students will experience first-hand what is meant by collaborative and networked journalism. They will
work together and will each contribute elements (such as a segment, a profile, a thumbnail video, a photo
gallery or perhaps an audio collage) that help to complete a story, a package or a major portion of the
overall project. As production on the Final Project continues, some elements will be completed, approved
and posted before others. Instructors will be responsible for keeping the groups and individuals on track
and productive throughout. As they work, students are required to post to social media (such as Twitter
and Facebook) about their ongoing efforts and to utilize those platforms as research tools for their projects.

By the end of the four-week Immersion, students will have been exposed to the myriad aspects of cross-
platform journalism and will be fully prepared to choose more specific directions to pursue in the coming
year, while continuing to produce work in a converged multimedia environment.



Ethics, Standards and Perspective
Students will gain:

Ability to recognize best ethical practices.

Understanding of the principles of live, Web-based journalism, how the Web works and what role
cross-platform journalism plays in the evolving industry landscape.

Familiarization with the legal rights and responsibilities of all working journalists.

Skill Sets for Cross-Platform Production
Students will gain:

Exposure to the various forms of multimedia production, including text, photography, videography,
audio and HTML, as well as their convergence.

Familiarization and practice with different writing styles for multiple platforms, including the Web,
television, radio and social media.

Exposure to working in collaborative networked teams with emphasis on sharing work that is
produced.

Familiarization with professional audio/video equipment (and personal mobile devices).

Familiarization with the growing symbiosis between social media and newsgathering, production
and distribution, plus its impact on journalism.

An understanding of Web production and development, including analytics, publishing (CMS) and
Web interfaces.

Effective Reporting, Storytelling and Pitching

Students will gain:

An understanding of the basic research and strategic planning required for effective reporting and
storytelling, as well as an introduction to the art of story pitching.

Exposure to basic multimedia production and editing techniques required to prepare content for
publication and broadcast.

An introduction to the skills necessary to manage breaking and crisis news stories via coordination
of reporters, curation of social media and maximum leveraging of reporting tools such as
Facebook, Reddit, Twitter, SnapChat, Periscope and Storify.



Last Year’s lopic:

Health & Mortality

111

L.os Angeles



http://www.neontommy.com/news/2014/08/high-cost-dying-la



http://www.neontommy.com/news/2014/08/high-cost-dying-la

http://www.neontommy.com/news/2014/08/will-mass-grave-la-be-your-final-resting-place



http://www.neontommy.com/news/2014/08/will-mass-grave-la-be-your-final-resting-place

http://www.neontommy.com/news/2014/08/alternate-options-funeral



http://www.neontommy.com/news/2014/08/alternate-options-funeral

http://www.neontommy.com/news/2014/08/baldwin-hillscrenshaw-programs-meet-ongoing-health-challenges



http://www.neontommy.com/news/2014/08/baldwin-hillscrenshaw-programs-meet-ongoing-health-challenges

http://wwwneontommy.com/news/2014/08/local-artists-face-mental-health-challenges



http://www.neontommy.com/news/2014/08/local-artists-face-mental-health-challenges

T'his Year’s 'lopic:

L.os Angeles:

New Money,

Old Money,
No Money



How Do We Proceed?

* Groups are picked within sections (by faculty)

* Groups brainstorm, research, come up with ideas
* Groups consult with instructors for guidance

* Groups build a pitch

* Groups pitch to their section instructors as a team

* IF the pitch is NOT approved, the group goes back to the
drawing board (hint: keep your instructors in the loop early
if you want to avoid this)

* IF approved, the group begins working on the project in
their “spare time” until Production Week begins



Week 4

PRODUCTION WEEK

8/17

In Newsroom Sections:

9a.m.
SCRUM meeting (30min)

In Newsroom Sections:

3 p.m.
SCRUM meeting (30min)

AUDITORIUM:

4 p.m.

MS Student Fall Immersion Intro
--Required for all MS Students
--Fall Instructors will attend

4 p.m.
MSJ Thesis Meeting
--Required for all MSJ students

Evening hours as needed for
completion of group projects.

8/18

In Newsroom Sections:

9a.m.
SCRUM meeting (30min)

In Newsroom Sections:

3p.m.
SCRUM meeting (30min)

AUDITORIUM:

4 p.m.

Special Assignment Reporting
(Beats) Class Intro

--Required for all MS Students
--Beat Instructors will attend

4 p.m.
MSJ Thesis Meeting
--Required for all MSJ students

Evening hours as needed for
completion of group projects.

8/19

In Newsroom Sections:

9a.m.
SCRUM meeting (30min)

In Newsroom Sections:

3 p.m.
SCRUM meeting (30min)

AUDITORIUM:

4 p.m. (Courtney, Charles, Factech,
MC Staff)

Fork/Xchange & Bluehost briefing
(required for ALL Students)

Evening hours as needed for
completion of group projects.

8/20

In Newsroom Sections:

9a.m.
SCRUM meeting (30min)

Noon-1:30pm
Taste of Annenberg
New Student Picnic
Founders Park

In Newsroom Sections:

3p.m.
SCRUM meeting
(30min)

Evening hours as needed for
completion of group projects.

Begin working on your self and
group evaluations.

ALL GROUP PROJECT WORK
SHOULD BE DONE, EDITED, AND
POSTED BY THE END BY THE END
OF THE DAY.




Production Week

* No lectures
* SCRUM Meetings

* Reporting & production should actually begin before
Production Week

* During the week, instructors will act as editors —
approving materials or sending them back for revisions

* Nothing can be declared done or be posted with final
faculty approval

* Take material to the relevant faculty member (video to the
video/audio instructor, digital to the digital instructor, etc.)



Working In Groups

* Journalism is a collaborative craft

* Check your ego at the door because it’s about teamwork
* Listen to each other

* Play to (and lean on) each other’s strengths

* Work it out yourselves

* Plan it out clearly and completely

* Be prepared to triage

* Pull your own weight because everyone will complete...

¥ A Peer & Self Review






Story Pitching

No Ideas Wanted



What Is NO'T' A Pitch?

*¥ It’s NOT an “idea”

* Any pitch that begins, “We have this idea...” is already
dead and buried

* Ideas are like , everybody has one

¥ Jt’s NO'T a collection of facts - no matter how
interesting

* It’s NOT a book report proposal, thesis statement or
academic paper abstract

* It’s NOT something you just whip up the night before



What Is A Pitch?



What Is A Pitch?

* It’s a half-reported story (not just an idea for one)
* You must have some facts
* You must have talked to people involved for background

* People have already agreed to talk on the record (don’t a
pitch a story if you don’t have people willing to talk)

* You are ready to go the minute the pitch is approved

* You have to be fairly sure you can deliver what you pitch



Other Details:

* A slug and a temporary first headline

* A news peg

* A summary of previous coverage (Has this story been done?)

* Your group’s angle on the story and how you found it

* Think about the who, what, where, when, why & how of the project
* Lists of committed interviews and possible interviews

* A plan for the design of the site: the anchor story, other major
stories, possible smaller sidebar stories

* A list of major elements: video, audio, digital

* A list of other elements: documents, maps, infographics,
interactives, archival materials



Don’t Pitch Us:

* Skid Row/Homeless stories

* How to make money on instagram, twitter, etc.

* The Jefterson H.S. band

* USC stories (university programs & faculty can appear as elements in a larger story)
* Stories about fraternities or sororities

* Restaurant/Movie/Hotel/Doggie Daycare reviews

* Stories that involve your family, friends, fiancé, boyfriend/girlfriend, roommate, etc.

* Stories that demand international travel

UNLESS...



You Find:

* A completely new angle
or take on an old story

* A story that your
instructors have never

heard of before

* A story your
instructors just can’t
turn down

That is often the challenge...






Beyond Google — Use Your Brain

Advanced Searches, FOIA, Database Research



This Is Not Your Last Stop

If You Only Use This Page You Are Using About 1% Of Google’s Capacity



Advanced Google Search Options



Ways To Use Advanced Search

+ Search Just For Specific File Types: PDF, DOC, MP3, Etc.
+ Search Keyword Just Within A Domain/Site

+ Search For Just Certain File Types Within A Site: PDF,
Excel, MP3 In .Mil Or USC.Edu

%+ Once Could Search For Live Video Cameras Within A Site

11 1/

2+ Eliminate Terms You Don’t Want (“-“ use a minus in
search bar)



Advanced Twitter Search Options



Databases Are
Also Onhne

= Government Web Sites: Federal,
State, Local (City Of L-A & L-A
County)

%+ Journalism Sites: IRE, NICAR, SP],
ProPublica, OpenGovt

<« Private Services: Lexis-Nexis,
ProQuest, USC Libraries Electronic
Resources

+ Geneological Websites: ancestry.com

+ Online Background Checks &
People Finders


http://ancestry.com

Government
Databases:

%+ Census Data

+ School Test Scores

<« Boat, Truck, Car Accidents

%+ ATF Gun Traces

+ CPSC Recalls

+ FAA Accidents & Aircraft Registry
= FDA Recalls

+ Bridge & Dam Safety

<+ OSHA Accident/Death Data



Other Sources:

+ University Reports, Research & Data
+ Law Enforcement Data

+ Private Industry Research: Insurance, Economic



Don’t Forget Social Media & Others







